
 10 SCIENCE-BASED
TACTICS TO INCREASE

VOTER TURNOUT



10 Science-Based Tactics to Increase Voter Turnout

Devoted to creating your best voting experiences.

1420 K Street NW · Suite 200 · Washington DC 20005
Ph: 800.868.3638 · Fax: 202.737.2283

www.votenet.com

Field experiments conducted during public elections by behavioral and political scientists over the past 
decade have lessons for anyone who wants to increase voter turnout for their organization’s elections. Here 
are our ten favorite science-backed voter mobilization tactics.

During the 2012 presidential campaign, Obama’s team tested everything in emails that could possibly be 
tested. The only factor that made a difference was tailoring messages to a person’s past behavior. Segment 
your list of eligible voters into two groups – past voters and infrequent or non-voters – and target each with 
specific messaging. If you don’t have that data, assume everyone’s a non-voter.

1. Segment Your Eligible Voter List

If you address someone as the type of person who votes, even if they’re not, they’ll want to live up to the 
expectations that come along with that identity. The word “voter” (an identity) is more powerful than the word 
“vote” or “voting” (an activity). Refer to their influence, leadership, contributions, or professionalism – their 
belonging to an elite group that makes a difference.

2. Con�rm Their Social Identity

Messages that encourage people to join the crowd (“everyone is doing it”) increase voter turnout, especially 
infrequent or non-voters.

3. Join the Crowd

Announce that voter turnout is expected to be higher than in the past.

Provide updates on the number of people who have voted so far.

What day/time of day do you anticipate voting? 

Will you vote from work, home, or somewhere else?

Do you plan to vote by paper ballot or online? What device will you use to access the online voting platform?

What do you need to learn about the voting process, candidates, or issues before voting? 

How will you do that?

When people articulate the when, where, and how they plan to implement an intended behavior, they’re 
more likely to follow through. Halfway through your election period, email a survey to those who haven’t yet 
voted. Tell them their answers will help you improve the voting experience:

4. Help Voters Make a Plan
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Encourage volunteer leaders to email voters in their region, chapter, or special interest group 
asking them to vote.

Prepare sample get-out-the vote messages that voters can share on social media.

Use our eBallot Social Share tool.

“I Voted” buttons and lapel stickers don’t spur people to vote. The person attached to them does. Social 
influence is a powerful motivator. 

5. The Messenger Matters

Publish an honor roll of those who have already voted.

Provide digital “I voted” badges that can be displayed on community profiles, Facebook, and 
other websites.

Use our eBallot Social Share tool.

People do what they see others doing, especially people they know. They’re more likely to conform to social 
norms or expectations, like voting as a civic duty, if they believe their behavior will be made public.

6. Apply Social Pressure

Thank eligible voters for participating in past elections and remind them that another opportunity to vote is 
coming up. This tactic even works for people who haven’t voted before.

7. Express Gratitude

Send an email with a link to an online pledge form. Publish the names of those who signed the 
pledge on your website. At the opening of the election, send an email reminder to everyone who 
signed the pledge.

Use our eBallot Commit to Vote tool to send emails to your eligible voters asking for their pledge 
to vote. 

Asking people to commit to voting increases their likelihood of doing so because everyone wants to live up to 
their promises.

8. Pledge to Vote

Voters who receive reminders to vote, especially after committing to vote, are more likely to vote. Our eBallot 
Commit to Vote tool sends reminders to those who pledge to vote.

9. Send a Reminder
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Visit our new blog!
Questions, comments?
Email jenn@votenet.com

Minimize any perceived hurdles associated with voting so people think of the experience as a gain, not a pain. 
Acknowledging factors, such as busy work schedules, often removes their effect. Make it “painless” for voters to 
learn about the election, candidates, and issues by encouraging them to visit an election web page where 
they can find all the information they need.

Tap into your inner scientist and experiment with these tactics to see what works for your members and 
constituents. 

10. Minimize the Pain
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